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AIDS Run & Walk Chicago sample posters, CTA signage, ads, shirt
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NEXT STEPS: MAKING THE MOST OF THE RESOURCES YOU HAVE
 

You may not have the means to create the scope of  
materials depicted herein, especially in our challenging 
economic climate. 

However, the thinking and strategy behind these campaigns is relevant regardless of your 
resources. It is critical to begin with a reasonable set of expectations regarding your goals, 
so you can frame your strategy and tactics accordingly. This will drive the decision of what 
print, e-marketing and social networking tools best suit your objectives.

Common success factors include: 

– Strong graphic and visual elements that create awareness and memorability 
– Language that engages your base and also reaches beyond your core audience
– Simple, direct call to action that facilitates consideration and promotes action 
– Wholly integrated marketing that works holistically 
– Tools that enable your audience to participate and feel part of the process 
– Event programming that is consistent with branding and lives up to the brand promise 
– Follow through and follow up with event attendees and supporters

Your event is but one component of your brand, and it marks the beginning of your  
audience engagement. Establish a plan to follow up with users and provide them the  
resources to share their experiences as well. 

Once your audience has committed to action, continue to promote awareness  
and consideration, for heightened levels of participation.

“�The work of Substance is simply first-rate.  
After getting to know our organization and collective 
cause, they produced a visually-engaging campaign  
for our AIDS Run & Walk Chicago event, which has 
helped set it apart from other 5K charity fundraisers.  
They have an uncanny ability to bring nascent ideas  
to life and to think strategically about the pros and cons 
of any given creative direction.”  

	 – �Johnathon Briggs 
Vice President of Communications 
AIDS Foundation of Chicago
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LEARN MORE ABOUT HOW WE CAN HELP
 

If you feel that your event branding could use a fresh  
approach, give us a call.  
 
Substance has partnered with not-for-profits including  
AIDS Foundation of Chicago, Illinois Humanities Council, 
the Robert H. Lurie Comprehensive Cancer Center of 
Northwestern University, and YMCA of the USA.

Whether you are planning a large-scale set of programs or 
a single event on a limited budget, we can work with you 
to develop strategy and tactics that inspire thought and 
promote action.

CONTACT
 

Matthew Brett
Tel  312.726.7700 
matt@isubstance.com
www.isubstance.com


